It’s our immense pleasure to release the first issue of MITS International Journal of Business Research (MIJBR) on the special issue on Innovative Management Strategies and dedicate to the research community in the arena of management science. The role of business in society has undergone the waves of transformation in the last century.  Companies that were branded for their product categories a few years ago are now no longer in existence where as the companies that were no more in the market earlier have emerged as most preferred brands. The compelling factors in the present day business are to address the several mismatches and innovate with the objectives of resolving the issues growing out of such mismatches.

The MIJBR in this issue is publishing 20 top research papers presented in the International Conference on Innovative Management Strategies, organized by Department of Management Studies, Madanapalle Institute of Technology and Science, dated 7-8 March, 2014 and selected through the double blind review.
Saurav Roychoudhury & Ashok Abbott highlight in their paper titled ‘Liquidity and IPO performance in the last decade’ the positive contemporaneous relationship that exists between liquidity and returns and the negative relationship between current liquidity and expected returns. This has significant implications about the role of observed liquidity as an indicator of future returns. Early high turnover seems to be an indicator of IPO underperformance in the long run. Through the multifactor framework, they find that underperformance depends on the liquidity profile of the IPOs. By separating IPOs into sub-samples based on their liquidity, this study found that IPO performance during 2000 to 2010 differs significantly based on the liquidity profile of an IPO. 
Dr. M. Thyagaraju, S. Deepthi and Dr. T. Vijaya Kumar in their paper titled ‘Emerging Trends of Mutual Funds in Indian Capital Market’ focus upon sector-wise, nature-wise and category wise resource mobilisation and percentage-wise share of each sector in total resource mobilisation.  They observe a clear shift in mutual fund resources from equity funds to fixed income funds and that Private sector mutual funds have become the preferred players than the Public sector.    

K. Nagaraju, K. Nagaiah and M. Y. Naidu in their paper titled ‘Mutual Funds Awareness and Preferences: a study with reference to Rayalaseema–A.P’, capture that awareness of savings in the drought-prone area like rayalaseema of Andhra Pradesh is good for the development of nation. Advertisement is the most preferred future media for mutual fund awareness followed by brokers, tax consultants and Friends/relatives. Its awareness differs with Marital Status, Income, and Educational level but doesn’t differ with gender and Age groups. Investors mostly prefer Equity funds followed by Balanced Fund and Debt Fund. High return is the major feature that attracts the investors followed by  Safety, Past Performance, Brand Name, Low Cost, Tax Benefit, Risk Profile and Transparency.
K.V. Narasimha Murthy and  A. Subba Rao in the paper  titled ‘A Markov Chain Model to Determine the Behaviour of Different Company Share Prices’ Market value of the share is the yard stick to measure the performance of that company. Further share price is the most important concern in market research. The paper concludes that the Bajaj Company share has highest limiting probability (0.4932), Reddy’s Lab has highest limiting probability (0.4503) and Infosys Ltd., has highest limiting probability (0.4636) for an increasing tendency in the   share prices.
Dr. Nitipone Putachote studies ‘Consumer Behaviour in convenience store in Khon Kaen Province, Thailand’, administering 385 questionnaires found that Soft drinks, Foods, Cigarettes, Hard drinks, Electrical, Sweets, News paper, Fruit are the most preferred goods among the respondents (consumers) who also strongly agreed in product variety, several prices, place dimension were display, and promotion significance was public relations. 
Shamim Ahmad and Mohammed Jamshed in their research paper ‘Nurturing an Agriculture Friendly Commodity Derivatives Marketing in India’ identify that Commodity derivatives have a crucial role in developing agriculture dominated economies. The study proposes to reshape the future market by adopting a producer centric sustainable growth model to compete in an international supply chain dynamics. The paper recommends a new trading platform to work in autopilot mode of integrated commodity market of international repute. To lead the economy towards inclusive growth an agriculture friendly commodity derivative market with PPP and ICT adoption to win the trust of participants should be evolved through a total transformation in the policy, process, governance, legislation and regulation system.
Dr. G. Vijay Kumar authored a research paper titled ‘Sales Promotions Impact on Perceived Quality and Brand Loyalty: A Study on Organized Retailers with Reference to Kurnool-A.P’. The author explored that Retail customers give first preference to Discounts and followed by Bonus Packs, Samples, Coupons and Contests and Discounts preference doesn’t vary with Age but vary with Educational level, Income levels and gender .The negative relation between Perceived quality and Sales promotion and positive relation between Brand Loyalty and Sales promotion is proved from the sample.
E. Poorna Chandra Prasad and Dr. D. Pradeep Kumar authored a research paper titled ‘Retailer Awareness: A study with reference to Airtel Money in Chittoor District’. The paper recommends that there is need for the company to concentrate on creating awareness about Airtel Money among the rural retailers through the company executives and promote Airtel Money to all the segments apart from households and students as the other segments are not using Airtel Money services much.
Mr. Sandeep Kumar Machavolu and Mr. K.V.V. Raju in their paper titled   ‘Show -rooming: The Next Threat to Indian Retail’ focused that to fight against this unforeseen, startling trend in retail called show-rooming, stores should realize the need to create makeover strategies to offer their shoppers an outstanding in-store experience and best customer service through digital environments with which they can create the best image to their physical stores.

The paper ‘Talent Retention Issues in Financial Services: A Case of the Insurance Sector of India’ authored by Auroshikha Samal addresses the issues of employee attrition in Insurance Industry and explored a few ways to redesign adequate and innovative HR interventions such as career management, Effective Communication and motivational Strategy, employee training etc.

The paper ‘Talent Crises: Perspective Challenges in Current Scenario’ authored by Dr Sarita Mishra, addresses the factors responsible for talent crises and talent gaps between talent engagement and talent development and recommends the need to undertake initiatives to create and integrate talent for multi-purpose works.
Prabha Renuka Horo’s paper ‘Emotions at Work’ explains the various concepts which are related to the human emotions at work. The author explored through review of literature that the study of emotion is of utmost importance to manage workforce.
M.Rama Kumari and V.Lakshmi Prasanna Kumari in their paper entitled ‘Influence of Employee Involvement and Organization Culture on Productivity: A Theoretical Concept’ observe that Employee involvement is possible when the employees are more comfortable with their job satisfaction, fringe benefits, motivational factors, empowerment and also flexible work schedules.  Employee involvement succeeds when the culture of the organization is open and receptive to change.  An organization’s culture is largely created through the efficient employees and their leadership traits and behaviors. Effective leadership in an empowered organization is highlighted by employees who are caring, honest and who exhibit dignity and respect for colleagues as partners in organization success. 
Nayini Syam Prasad’s ‘Managing the Challenges at Workplace: The Economic Spirituality of Bhagawan Sri Sathya Sai Baba’ explores various dimensions of Bhagawan Sri Sathya Sai Baba’s Economic Spirituality models and constructs a frame work which integrates the spirituality and workplace that enhances personal well-being of employees and organizational harmony through long-term success of the business. 
Varalakshmi Dandu  and  Dr. B. Anitha kumar in their  paper ‘Strategic OD Interventions For Employee Performance’ observe that experience and role clarity are crucial for team members to improve their performance. Pharmaceutical companies evaluate the performance of the employees based upon the experience, task achievements and completion of work in time.
The paper titled ‘An Analysis of CSR clause in the New Companies Act, 2013’ authored by Avantika Raina is a modest attempt to review the conceptual development of CSR both in India and abroad and addresses the issues ingrained in the legal framework of CSR clause in the New Companies Act, 2013.
Lakshminarayana. S authored ‘Innovative Sustainable Model (ISM) for Management Processes-A way out for a Global Glitch’ that moves one step ahead and establishes unique and balanced effectiveness of integrated management systems and management system as a whole, using standards for sustainable success, social responsibility and risk management. 

Dr. D. Surarsana Murthy & Prof. P.V. Narasaiah in their paper entitled ‘Performance Evaluation of Micro Finance and SHG’s – A Role Played by Indian Banks’ conclude that that in the entire 3 aspects of Micro Finance, viz., eradicating poverty, achieving real economic growth of the nation, constructive loan policies Commercial Banks captured the first place. 

The paper ‘Challenges and Problems of Urban Waste Management in Andhra Pradesh’ written by Dr. Y. Kesava Reddy, addresses the issues caused due to Urban Solid Waste posing serious challenges on the urban administration. The paper calls upon to recycle the wastage and produce energy and organic manure energy by applying scientific knowledge and technology to aid agricultural sector.

Mr. S. Reddy Murali and Prof. V. Mallikarjuna in their research paper ‘Consumer adoption of Net Banking in tier-III cities: An empirical study’ suggest that  perceived usefulness, ease of use, enjoyment, , self-efficacy, relative advantage, credibility, trialability and customer traits are the important attributes which will have impact on net banking acceptance and adoption among the consumers of tier-III cities.   They go on to say that banks need to initiate new business practices like establishing a kiosk at the branch to let the customers try their internet banking in the guidance of employees to help the novice customers adopt the net banking. 
The papers would trigger the imagination of the readers and further inspire them to churn out more ideas to come forth.  We wish the readers a happy reading and welcome to receive any contributions in the field of management.

